
Would like you to know...

February 1, 2012

OUR COLOR OF THE MONTH

Rubine
Red

Mention this for no 
additional charge for wash 
up on this month's color. 

B/W Copies

Connect With Us

What is going on around the shop...
We have a few different radio ads that are and have been aired on WHBC. 
If you missed them on the radio you can also listen to them on our website. 

 Your friends at USA Quickprint

The weight of a dollar: 
Every note, regardless of value, 

weighs 1 gram. That means 
454 bills will equal  1 lb.

Useless Fact: A few of our
services:

• Upload Art Online

• Logo Design

• Variable Data

When you need Top Quality Printing Quickly and at a Reasonable Price

Two Convenient Locations to serve you!
Downtown Canton

409 3rd Street, SW • Canton, Ohio 44702

330-455-5119
usaqp2@sbcglobal.net

John's Grille Plaza
2729 Cleveland Ave., NW • Canton, Ohio 44709

330-455-1177
usaqp1@sbcglobal.net

Monday - Friday  8:30 am to 5:00 pm   or  www.usaquickprint.net

Not valid with any other discount.
Restriction may apply. 
- Contact us for details!

The Importance of Branding Your 
New Business
By AllBusiness.com • Published: March 17, 2009
The entire article can be found 
online: http://www.nytimes.com/allbusiness/AB4019474_primary.html

Follow along 
for news, contests 

and specials.
Restrictions May Apply.

5¢
Upgrade to Color Stock

For an additional 1¢.

Early branding of a small or emerging company is key to business success. It is the quickest 
way for your company to express what it is and what it can offer. Inaccurate branding of a new 
business can make it difficult for people to grasp why the business exists in the first place.

For startups and small businesses, branding can often take a backseat to other considerations, 
such as funding and product development. This is a mistake, as a company's brand can be 
key to its success. Dollar for dollar, it is as important and vital as any other early steps.

A brand is a company's face to the world. It is the company's name, how that name is 
visually expressed through a logo, and how that name and logo are extended throughout 
an organization's communications. A brand is also how the company is perceived by its 
customers -- the associations and inherent value they place on your business.

A brand is a kind of promise. It is a set of fundamental principles as understood by anyone 
who comes into contact with a company. A brand is an organization's reason for being and 
how that reason is expressed through its various communications media to its key audiences, 
including customers, shareholders, employees and analysts. A brand can also describe these 
same attributes for a company's products, services, and initiatives.

Apple's brand is a great example. The Apple logo is clean, elegant, and easily implemented. 
At a certain point in time the company began to use the apple logo monochromatically (as 
opposed to the rainbow stripes), signaling a new era for Apple. Smart branding allowed the 
company to clearly communicate a change in direction while continuing to build its reputation. 
Think about how you've seen the brand in advertising, trade shows, packaging, and product 
design. It's distinctive and it all adds up to a particular promise: quality of design and ease of 
use.


